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Figure 3 ミラーリングの段階のイメージ 
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The influence of mirroring in dialogic situation on interpersonal attraction
Sora UCHIDA*, Akiko TERASAKA**, Hiroyuki IKEDA***
*Graduate School of Education,   Hyogo University of Teacher Education
**Collaboration Department of Education,   Osaka University of Teacher Education
***Center for Development and Clinical Psychology,   Hyogo University of Teacher Education
  In this research, we focus on the role and function of mirroring in the dialogic situation, to examine how mirroring 
is related to interpersonal attraction and quality of conversation between same-sex. The experimental plan was 
designed by using 2 (pre and post experiment) × 2 (with and without mirroring) and mirroring experiments in 
dialogue scenes. 54 male university students participated as subjects and two experimental collaborators who 
performed mirroring were men as well. From the results of this study, the idea that mirroring is an additive effect on 
interpersonal appeal emerged.
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